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per capita Beef consumption

USA 43kgs Australia 36kgs Argentina 62kgs




Australia s

Area 7.7m sq km W

Population  20m )

GDP US$740bn Argentina
Area 2.7m sq km
Population 38m
GDP US$220bn

Australia 8

Cattle Population 28m W

Beef Production 2.2mt .

Domestic share 35% Argentlna

Export share 65% Cattle Population 50m

Beef Production 3.1mt &
Domestic share 83% .
Export share 17%




The basics of growing demand

1.

Ensuring market access
Understanding the customer,
Understanding the consumer, and

Successfully positioning our products and our
brands

‘ DIFFERENTIATION




Argentina

Australia

86kgs

110kgs
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Beef demand rising

highest
since 1990
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Consumers more confident of quality

“How do you rate the quality of you buy today?”
always excellent 10
8 7.6 7.6 . 24
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never excellent 1 -
Beef Lamb Chicken Pork
Source: Stancombe 2005
mia

Meat Standards Australia

« Cut

+ Cooking method
+ Breed

+  Sex

« Growth rate

+ Marbling

o pH

« Hanging method
« HGPs

« Ageing

« Lairage

« Carcase chilling




Impact on constraint?

80 1 % mums who limit red meat consumption
57+ .
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2001 2002 2003 2004 2005 2006
Source: Sweeney, Millward Brown

Red meat is the foundation
food of our evolution.
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dr manny noakes dr peter clifton

the CSIRO total
wellbeing
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@ a healthy eating plan for life

the new scientifically proven diet for Australians

NUTRITIOUS
FAMILY RECIPES
Delicicus, quick e idezs
the whalke farnity will engy
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BExercise tips The diet at Kids in the Simple steps

kitchen

to keep teens a glance to claar,
active healthy skin




steak for
dinner?

S ME

THE HEALTHY CH







Our domestic
market

IS our most
iImportant!

Livestock Production Assurance
on farm food safety and QA standards
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Date of birth

Sex

Name of the production process manager

Address of the above

Date of the management commenced

Address of the feedlot

Date the cattle entered the feedlot

Date of slaughter

Breed

Phone number of the feedlot

Name of the person or company that organized slaughter
Phone number of the above

Name of the abattoir

Address of the above

List of feed the animal has been raised on

List of veterinary treatments by therapeutic category

2 http:/hwww.mie msk.co. jplcattlelpic_view.cfm?type-cattlefno-1083761093 - Microsoft Internet Explorer,

File Edit View Favorites Tools  Help
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Address |€| http: ffwmany . mie-msk. co. jpcattlefpic_view.cfmrhype=cattlefino=1053751093
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National Livestock
Identification System

NLIS
Database

ATRNN

NLIS device Producer Producer
manufacturer ‘ (breeder)

O

State Gov't (NLIS
AQIS (Ev)

Feedlot

Saleyard

Processor
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